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Mayor Mark Steffenson, Maple Grove

Location: Lexington Avenue & Diffley Road, Eagan
Month/Year Opened: October 2008
Owner: Diffley Ventures, LLC
Managing Agent: Park Midwest Commercial Real Estate
Center Manager: Mark Norman
Leasing Agent: Stefanie Meyer, Northmarq, (952) 893-7599
Architect: Peter Hilger (retail shops) and Design Services Group
(Cub Foods building)
Construction Contractor: Copeland Building Corporation
GLA: 42,000 sf Cub Foods; 20,000 sf retail shops; 2 pad sites
Current Occupancy: 75%
Anchor Tenants: Cub Foods, Cub Liquor and Dunn Bros. Coffee
Market Area Served: Eagan and west side of Inver Grove Heights
Additional Facts/Narrative: 42,000 sf updated concept Cub
Foods opened October 2008.  Excellent opportunity for
restaurants, bank, retail service tenants, etc. 
1,132 - 7,000 sf available for lease in the retail shops.
Pad sites available for sale, lease or build to suit. 
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Below is another article in our series, CityView, a periodic
column featuring interviews with city leaders from around
the region, exploring real estate development and other
issues in their areas.

MSCA: Given the current economic times, how healthy is
the City of Maple Grove in 2009?
Mayor Steffenson: I believe that the City remains extremely
healthy given the economic climate and times and in
comparing Maple Grove to neighboring communities.  

MSCA: What impact will the potential reduction in federal
and state funding have on the City?
Mayor Steffenson: Any potential reduction will have a small
impact. The City receives no Local Government Aid. This is
similar to most second or third ring suburbs. We will lose
about $840,000 in Market Value Homestead Credit. We did
not plan to maintain the Market Value Homestead Credit,
and therefore have not included those monies in our
budgeting process. We receive very little direct federal
funding outside of the stimulus plan.  

MSCA: What impact will the
federal stimulus package
have on the City? 
Major Steffenson: The stimulus
plan has the potential to
directly enhance the City.
We will be receiving funding
for a section of Highway 610
and federal funds for County
Road 10. In addition we will receive certain funds for energy
conservation that should help the City in the long run with
certain costs. Together these funds can directly help the City
as it continues to grow.

MSCA: With federal money now available to extend Highway
610, what is the timing of the construction and completion of
that portion of the highway? When do you expect to be able
to complete Highway 610 all the way to I-94?  
Mayor Steffenson: Currently the plan is for a letting of the
project in August with construction to begin in September.
This portion will be completed in 2011. With regard to the
remainder, I believe that the road will be completed as
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soon as the Federal/State funds
are available. I would not
expect that to be completed
before 2013. 

MSCA: What is the timing of the
opening of the new hospital as
well as the new library, and
what impact will these projects
have on Maple Grove, both in
terms of financial and lifestyle
issues?
Mayor Steffenson: The new hospital will be
open in December 2009. The impact of this
hospital will be significant. It will allow direct
treatment here in the northwest suburbs.  It
means new clinics and doctors will be
located in Maple Grove. The impact will
play out over the next 5-10 years with
continued significant medical growth in
Maple Grove.  The library will be open in
2010. This new library will round out the
community facilities in the gravel mining
area. This project is a wonderful expansion
of the library with new state of the art
technology. Further, it will continue the
focus and growth in the gravel mining area.  

MSCA: Who are the major employers in
Maple Grove, and how are they thriving in
2009? Any potential new employers
interested in relocating to the City?
Mayor Steffenson: The major employers are
Boston Scientific, Great River Energy, Excel,
Upsher Smith, UPS and Steril Med. I am not
aware of any new employers currently
interested in relocating to Maple Grove.
Prior to the recession, there were several
businesses looking at relocation.  I believe
those have been put on hold.

MSCA: Maple Grove has been a rapidly
growing suburb for many years now; what
do you predict will be the growth in the
upcoming years?
Mayor Steffenson: Given our economy, I see
continued slow steady growth in the
housing market. I am unsure where the
retail/commercial market is going;
however, it is clear that the retail market will
have certain difficulties for the next couple
of years at least. 

MSCA: How has the housing crisis affected
Maple Grove? What is the current available
housing stock and what is the foreclosure rate? 
Mayor Steffenson: The housing crisis has

increased the inventory of homes
or lots for sale, with prices being
reduced. The housing stock has
seen fairly significant reductions in
pricing resulting in the most
affordable housing prices in years.
I am not sure of the current
foreclosure rate, but it is my
understanding that we have seen
a reduction in foreclosures the last
few months. 

MSCA: Are you concerned with the impact
of the falling property values, followed by
the potential lowering of property taxes?
Mayor Steffenson: The falling property
values is a concern as a number of
residents will see their loan to value on their
homes become negative. The falling
property values do not result in a lowering
of property taxes. The total property taxes
are set by the council when the budget is
set. The value of the home simply provides
the methodology to determine the portion
of the property tax pie that the house will
be assessed. 

MSCA: What impact is the current
economic climate having on retail
development? 
Mayor Steffenson: The current economic
climate has brought most retail
development to a stop.

MSCA: Do you have information on new
retail development or new retailers coming
to Maple Grove that you can comment
on? Is there anything the City can do to
encourage and assist new retail
development? 
Mayor Steffenson: The new Nordstrom Rack
is currently the most significant retailer
currently coming to Maple Grove. We are
working on the new transit station, and with
the completion of Highway 610 up through
Elm Creek Boulevard and the opening of
the hospital, we believe that these
developments should help the retail
environment in the Grove area by the
hospital.

MSCA: Any plans for further development of
the gravel pits adjacent to Arbor Lakes and
The Fountains?
Mayor Steffenson: Long terms plans call for
mostly office space. I am not aware of any
current development options, and with

CityView - continued
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continued on page 6

Web Sites: CREATIVE IDEAS FOR RETAIL RE-USE

� www.bigboxreuse.com
� www.washingtonpost.com/wp-srv/artsandliving/style/2008/1116/bigbox/gallery.html?sid=ST2008111402224
� www.vacantproperties.org/resources/ppts/ReusingProperties.doc

Mayor Steffenson
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Thinking Outside the (Big) Box

by Ross DahlinHot Spots / Cold Snaps

Obviously apparent to people in the
retail industry, the most visible signs
of the recession are numerous

vacant storefronts and abandoned Big Box
buildings. According to a Cushman
Wakefield/Reis Inc. study, 7.5 square miles
of strip center space will sit vacant
nationwide by the end of this year.1 The
amount of vacant Big Box space could be
many times that figure. As commercial real
estate experts, how can we address this
glut of tenancy to both help our bottom
lines and boost consumer confidence? 

In downtown Manhattan, landlords have
rented to advertisers who drape the face of
vacant storefronts in company logos. While
the rent is often much less than that from a
retail tenant, it is a way to ride out the
recession and keep their buildings attractive
and maintained. Advertisers can literally
help cover up the problem of excessive
retail vacancy.2 With all the unused space,
advertisers have even developed three-
dimensional ads, including video holograms
within the vacant stores.

Advertising may work in urban areas with
ample foot traffic but the trend has not
caught on to suburban retail with fast
moving vehicle traffic. Filling this space
requires creativity and an often brutal reality
of what a non-traditional user will pay in
rent. Every MSCA member
should page through
“Big-Box Reuse” by
Julia Christensen. The
book gives ten cases
of what became of
empty Kmarts and
Walmarts throughout
the country. From Austin,
Minnesota’s SPAM
Museum to an indoor
raceway, church, and
charter school, landlords and city officials
have done some great work reusing these
empty behemoths. These examples either
required the sale of the building or a short-
term lease so the landlord can negotiate
with traditional retail tenants when the
market rebounds. In the case of the indoor
raceway, business was booming and the
landlord and tenant had a solid relationship.
Once prominent retailers expressed interest
in the prime site, however, the landlord was
quickly able to evict the tenant and sell the
site for a hefty profit.

The previous example is the idea of the
“land bank,” a user of the space that is

able to keep the property afloat, to some
extent, until a more profitable use arises.3 It
maintains traffic flowing to the site, keeping
the building vital amid the retail fabric. The
land bank can also be applied to vacant
buildings during a time of rising property
values. If landlords wait six months or a year,
they may be able to double their profits. Of
course the opposite is true today. Property
values continue to drop and finding some
type of use to help pay the bills is critical.
Medical and vet clinics, flea markets,
dance studios, sport training facilities, and
self-storage are all concepts that property
owners should look at to fill their vacant
space. While none of these tenants is ideal,
many are able to lease the back half of a
vacant Big Box, leaving the front with
marketable tenant bay depths for leasing.

Climate controlled self-storage is one
concept that can take the back half of a
vacant Big Box. Indoor self-storage requires
a drive-in door as a primary vehicle
entrance, which already exists in the back
of the building. The user requires very little
parking and several outlots can be created
from the existing parking lot. The extensive
unique build-out of a self-storage facility
necessitates a condominium split of the
building. The headaches of the condo
process and losing control of the site are
issues the landlord must ponder seriously.

Commercial property owners are facing
an immense challenge to fill vast amounts
of space amidst the worst recession in
decades. Some ideas are truly
extraordinary, like converting a vacant
Big Box into a community greenhouse or
creating two-story European style flats
by knocking a hole in the middle for a
courtyard.4 By filling the space and
altering its use, we are also creating a

history for these often unremarkable
structures. Nobody a hundred years ago
would have thought their industrial
warehouses would become today’s luxury
condominiums. In the short term, while not
realizing ideal rents, filling space with non-
traditional retail tenants can help boost
consumer confidence, because nothing is
more depressing than a big empty retail
building.
1 “Vacant Retail Spaces Get Creative Re-use”

Americanpublicmedia.org/marketplace. Feb 24 2009
2 “As Storefronts become Vacant, Ads Arrive”  The New York

Times May 11 2009
3 Christensen, Julia. Big Box Reuse. MIT Press: November 2008.
4 “Don’t Trash Big-Boxes, Repackage Them”  Washington Post Nov

16 2008

Featured

Sponsors

Cushman & Wakefield of
Minnesota, Inc.
Cushman & Wakefield is
committed to delivering
integrated solutions to
investment and corporate
clients both locally and
globally. Our collaborative
culture is one of teamwork,
which directly supports this
vision.

H.J. Development, Inc.
At H.J. Development, we
strive to maintain our goal of
superb performance in retail
development, management,
and investments resulting in
successful, long-term
ownership.

NAI Welsh
To be the preeminent real
estate service
provider/investor in the
Midwestern United States.

Opus Northwest LLC
To be the most respected
real estate company in North
America. Our leading
reputation will set an
example for others to follow.

Solomon Real Estate Group
Inc.
To develop a variety of
properties that effectively
meet the needs of our clients
and the communities they
serve.

Sunde Land Surveying, LLC
The vision of Sunde Land
Surveying, LLC is to provide a
quality service based on our
knowledge, experience and
determination of striving for
excellence while maintaining
the highest regard for the
needs of our clients.

Wells Fargo Bank, N.A.
To be a premier, nationwide
provider of financial services
to middle-market real estate
developers, investors and
builders, to satisfy all of our
customers’ financial needs,
help them succeed
financially, and be known as
one of America’s great
companies.



The MSCA Membership Committee is proud to say that new members are still
joining the best retail real estate organization around! A major contributor to
continued growth is member referrals. Something even more effective than a
referral is bringing new people to meetings. These attendees not only see the
value of MSCA, but also are exposed to the organization under a “guiding
wing.”  It may not be known by all members, but certainly should be: if you
bring a person to a meeting that has never attended you can sign them up for
$40 versus the non-member rate of $70. Additionally, you can be rewarded for
referring a member by winning a gift certificate to a great restaurant or
retailer! (Bring a retailer and you’ll get a special thank you from me too.)  New
members are invited to a quarterly new member luncheon, which has been
met with great enthusiasm and success. It gives new members a strong start,
helps them find the value, and provides a better understanding of the
opportunities and structure of MSCA.

Beyond growing the membership, we are focused on keeping members and
adding value to memberships. Retention numbers are very strong. Considering
the amount of cutbacks, job losses, and various other factors in today’s
economy, a retention rate of 85% for the 2009 year is above average for similar
organizations. It must be all the value!

Some new ideas are gaining steam, and being processed among our
committee. They include reaching out to both college and high school
students here in Minnesota. The focus is on letting future leaders know that the
world of retail real estate exists, is vibrant, and provides excellent career paths.
We are also looking at new ways to specifically attract retailers, as they are a
driving force in the industry.

If you have any ideas for our committee, or really any committee, please feel
invited to get involved, or simply send your thoughts! 

� � A new Lowe's store opened August 28 in Spirit River Crossings on
Highway 95 and Flanders Street in Cambridge.

� � Trader Joe’s began construction of its 19,600 sf space at
Westridge Market (394 and Hopkins Cross Road) in the former
Cost Plus World Market space. Scheduled opening date is early
November.  

� � Anthropologie has confirmed the opening of its newest
location in the Twin Cities at the Shops at West End in St. Louis
Park with a projected open date of November 20, 2009.

� � East by Northeast, a partnership that owns the Chiang Mai
Thai restaurant in Calhoun Square has leased the former Times Bar

& Café space in North East Minneapolis. Ginger Hopps, a Pan
Asian restaurant will occupy the ground level and is scheduled to

open sometime this fall. A nightclub will open on the lower level in the
old Jitters Café space and is scheduled to open in December.  
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Press Releases

Press releases are printed based upon availability of space and relevance to the local market.

MN MARKETPLACE

Committee Chat   

Membership Committee

Events 

Oct 7 Monthly Program (afternoon):
Development

Nov 4 Monthly Program (afternoon):
Retail Report

Dec 1 Year End Ceremonies/
STARRSM Awards/ 
Holiday Party (evening):
Golden Valley Country Club

For program place and times and
more info, please go to 
www.msca-online.com

OFFICERS
President
Cindy MacDonald, Kraus-Anderson Companies
1st Vice President
Stephen Eggert, Target Corporation
2nd Vice President
Peter Berrie, Faegre & Benson LLP
Treasurer
Peter Austin, NAI Welsh
Secretary
Tom Madsen, Benson-Orth Associates, Inc.

DIRECTORS
Jack Amdal, KKE Architects, Inc.
Eric Bjelland, NorthMarq
John Gelderman
Steve Johnson, Solomon Real Estate Group
Nancy Litwin, General Growth Properties
Paula Mueller, Northtown Mall/Glimcher Properties
Tricia Pitchford, NorthMarq
Immediate Past President (as Director):
Bruce Carlson, United Properties

COMMITTEE CHAIRS
Program
Jeff Wurst, Chesapeake Companies
Barry Brottlund, InSite Commercial Real Estate, Inc.
Membership
Jeff Horstmann, Paster Enterprises
Brad Kaplan, NorthMarq
Newsletter
Andy McDermott, Shea, Inc.
Christopher Naumann, Christopher Max Design & Development LLC
Awards
Steve Johnson, Solomon Real Estate Group
Steve Young, Arbor Commercial Group
Legislative
Howard Paster, Paster Enterprises
Rob Stolpestad, Exeter Realty Company
Retail Report 
Drew Johnson, RJM Construction
Suzie Rettinger, Coldwell Banker Commercial Griffin Companies
Technology
Jim Mayland, Colliers Turley Martin Tucker
Doug Sailor, Park Midwest Commercial Real Estate
Golf
Jase Stumph, RJ Marco Construction Inc.
Rick Schroeder, Robert Muir Company
Sponsorship
Ned Rukavina, NorthMarq
Janele Taveggia, LEO A DALY
MSCA Cares
Jennie Zafft, Cousins Properties, Inc.
Stefanie Meyer, NorthMarq

STAFF
Executive Director
Karla Keller Torp
(P) 952-888-3490 (C) 952-292-2414 (F) 952-888-0000
ktorp@msca-online.com
Associate Director
Stacey Bonine
(P) 952-888-3491 (C) 952-292-2416 (F) 952-888-0000
sbonine@msca-online.com
Executive Assistant
Danielle Bickham
(P) 952-345-0452 (F) 952-888-0000
dbickham@msca-online.com

2009 Leadership

by Jeff Horstmann (chair), Paster Enterprises



Primary Career Focus: Retail Marketing 
Education: B.A. University of MN, Go Gophers!
Family: Super Aunt to Jack & Mickey and of course my “fur baby” Ted 
Hobbies: Traveling, reading, cooking, attending concerts/plays, and shopping at Rosedale! 
Dream Job: Host of Passport to Europe on the Travel Channel
Secret Talent: According to my friends, it’s my storytelling skills
Favorite Food: The Caterpillar Roll at Azia 
Favorite Movie: The Wizard of Oz
Favorite Place Traveled: Paris, there is no place in the world like Paris!
MSCA Involvement: MSCA member for 7 years

Primary Career Focus: Land Development Consultant
Education: Bachelor in Landscape Architecture, University of Minnesota 1981
Family: Wife, Elizabeth Ryan
Hobbies: Human powered sports
Dream Job: Walking tour guide for the Twin Cities
Secret Talent: Baking cinnamon raisin bread
Favorite Movie: Ferris Bueller’s Day Off
Favorite Quote: “Hit it like a muskie.”
Favorite Place Traveled: Paris
MSCA Involvement: STARRSM Awards and Research Committees
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Faegre Achieves Ranking. Faegre & Benson is the only Minnesota firm to achieve
the highest possible ranking from Chambers USA: America’s Leading Lawyers for Business
in five legal categories including real estate. According to the 2009 edition of the guide,
Faegre & Benson also offers the only Band 1 real estate practice in the state, putting it in a
“class of its own.”

Rosedale Celebrates Anniversary. Rosedale Center celebrates their 40th
Anniversary.

Welsh Headquarters Named Top Project. Welsh Companies’ new headquarters,
Baker Road Corporate Center, has been named a Top Project of 2008 by Finance and
Commerce. 

Piontek Receives Designation. Michelle Piontek is one of KKE Architects’ latest
architects to achieve the designation of Leadership in Energy and Environmental Design
(LEED).

Benson-Orth Announces New Ownership. Benson-Orth Associates, Inc. has
announced that Mike Monson, President & CEO has recently purchased the company
and construction operations. 

RSM McGladrey Releases IT-Vision. RSM McGladrey announced the firm has
made a significant enhancement to its network integrity and support services with the
release of IT-Vision. The 24-hour, seven-day-a-week monitoring and remediation service is
designed to provide constant oversight of a company’s technology assets, and help
maximize investments and employee productivity. 

NorthMarq Acquires Opus’ Property Management. In August, Minnetonka-
based Opus Corporation and Bloomington-based NorthMarq announced a deal in which
NorthMarq will acquire Opus’ property-management business. Opus selected NorthMarq
from a group of eight companies that it had approached about buying the Opus
Property Services L.L.C. division. The deal will add a national portfolio of 30 million square
feet to NorthMarq’s property-management business, immediately doubling its size, and
NorthMarq will add 140 employees throughout 35 locations across the country.

John E. Dietrich
RLK Incorporated

Liz Ostrander
Jones Lang LaSalle/Rosedale Center

Member News

Member Profiles

New Members

Justin Harguth
Crowe Construction
Management

Jonathan Adam
Silverstone Realty &
Development, LLC

Heather Brechbill
Mall of America

Elizabeth McKiernan
JE Dunn Construction

David Eddy
Prescription Landscape

Fall Fundraiser

New this year!

Come join us on 
October 3 from 
9 am - 12 pm at

Minnetonka Orchards.

Tickets are
$10/person
(kids 3 and

under are free)
and include: hay rides,

corn crib fort, giant train,
a barnyard, corn maze
and more! Please call

MSCA at 
(952) 345-0452 

to reserve your spot.



AUGUST

Professional

Showcase

left to right: 
Scott McIntyre, Ron Rishel, Rob Stinar

Reliable Property Services
was started as Reliable
Snow Plowing Inc., the
first company to provide
ice and snow removal
services only for
institutional customers.
Today in addition to
snow services it provides
summer services and
parking lot maintenance
to all professionally
managed commercial
properties and customers
such as Target and Lund
Food Holdings.
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by Peter Berrie, Faegre & Benson LLPProgram Recap   

Retailer Strategies for

Succeeding in Today’s Economy 

The MSCA August program focused on
retailers’ strategies for success in our
current economy. The speakers were

Dana Andresen of Chuck & Don’s Pet Food
Outlet, Eric Lavanger from American Dairy
Queen International, and Mo Sawda of
Buffalo Wild Wings. Each of the speakers
demonstrated a real passion for the product,
and more importantly, the experience that
their respective companies delivered. The
following are some of the strategies that have
helped their companies remain successful
despite the recession. 

Ms. Andresen pointed out that Chuck &
Don’s Pet Food Outlet has virtually no
debt—a key factor when loan underwriting
standards have changed so dramatically.
In addition, she stressed that they have
always focused on service and attention to
details—even unexpectedly hand-
delivering pet food to a customer that had
been disappointed when a store was out of
stock. Mr. Swada said that Buffalo Wild
Wings is all about the experience for
customers. All their corporate sites are
leased, and every site is reviewed in person
by him and at least one executive officer.
And even though the chain is relatively
young, they are constantly investing in
upgrades—spending $6 million in each of
2008 and 2009 on remodeling. Similarly, Mr.
Lavanger stated that one of Dairy Queen’s
key strategies is remodeling its older
locations, especially now because
construction pricing is very competitive and
there are additional tax incentives under
the federal stimulus package, such as
accelerated depreciation and the ability to
expense certain development costs in the
year they are incurred. He also said that
Dairy Queen is opportunistic and will look at
free-standing sites, enclosed malls, and
converting existing uses. 

Each of the speakers gave good examples
of how to respond to the recession and
their enthusiasm was evidence that the
strategies are working.  

August presenters:  left to right
Sue Peterson, Kraus-Anderson Companies (program coordinator)
Mo Sawda, Buffalo Wild Wings
Lisa Diehl, Diehl and Partners LLC (moderator and program coordinator)
Dana Andresen, Chuck & Don’s Pet Food Outlet
Eric Lavanger, American Dairy Queen International

Technology

Tip 

Make sure you don’t
miss another meeting.
Download future MSCA
meetings to your
Outlook calendar. Then
you can schedule your
busy lives around MSCA
events and you won’t
forget the October (and
November) meeting is in
the afternoon. Click on
meetings, then
calendar. From the list
of upcoming meetings
click on the individual
calendar icons and
open to download
directly to your Outlook
calendar. Go ahead
and register while
you’re at it. 

If you have any
questions you can
contact the Technology
Committee Chair: Jim
Mayland at
jmayland@ctmt.com or
(612) 347-9311.

Bookmark:  

What Customers Want: Using 
Outcome-Driven Innovation to Create
Breakthrough Products and Services

by Anthony Ulwick

The premise of Ulwick’s book is that we
want to provide innovative products for
our customers, but we are measuring
the incorrect needs and that, often, our
customers are unable to adequately
articulate their actual needs. Simply put,
Ulwick states that we must focus “on the
metrics that customers use to measure
success when executing the jobs, tasks
or activities they are trying to get done.”
Although this seems like a no-brainer,
don’t we often consider innovation a
new gadget or a new add-on to what
we already have? In his book, the
author details an 8-step approach that
uses outcome-driven thinking to
enhance and improve each aspect of
the innovative process. If you don’t
want to invest in the book, one reviewer
suggests that you read his article in
Harvard Business Online; “Do You Really
Know What Your Customers are Trying to
Get Done?”

Have a reading recommendation?
Contact Christopher Max Naumann at
chrismax88@comcast.net or Judy
Lawrence at jlawrence@karealty.com. 

Opus having its financial difficulties, my
guess is that the gravel pit owners will have
to work with a new developer for the
region. 

MSCA: Maple Grove is now known for its
sculptural windmill in front of Great River;
any plans for more?
Mayor Steffenson: I am not aware of any
further plans, although we are currently
working on our ordinances related to
various other energy-saving technologies
that could be used in either commercial or
residential developments. 

CityView - continued from page 2
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by Natina James, KKE Architects, Inc.rising star

I’m yawning having spent three hours on the internet last
night trying to find a cool replacement for my 10” Casio
LCD TV. Our family is kind of different; I’m the tech and car

geek. My husband can’t understand
why I can’t just buy the off-brand
“cheap” TV. I try to explain how it will
be front and center in my kitchen –
my cherry and granite kitchen.  

Well, my three-hour search proved
disappointing. The transition to
digital television signals must have demolished
the market, with really only two manufacturers selling drop-
down televisions, one of which most people online say to
stay away from. I’m worried about purchasing a TV online.
Whom will I go to if I have a problem? There are only a
handful of electronics-oriented stores around currently, but
after my exhaustive internet search, I wanted a real store.
Imagine an electronics store where the owners answer the
phone, they make house calls, their motto is “We sell it, we
fix it,” and “You don’t need a ‘stinking’ extended warranty.” 

Then I remembered a slightly modern store on Lexington in
Roseville called Robert Paul TV. I dropped in. I actually spoke
to a salesperson who was knowledgeable. I gave him my
budget and he gave me some ideas (without pushing an

extended warranty). They didn’t have the lowest prices (vs.
the internet) but I could test the actual product and get
answers.

I did some research online to learn more about Robert Paul
TV. It has been around since 1949 and the current owners,
Grace and Ben Albaugh, purchased the business in 1987.
Their business has steadily grown with the advance and
demise of their Big Box competitors. This can be attributed to
competitive prices, great brands, low overhead, personal
service, in-store service (they actually fix stuff, ) and the you-
don’t-need-an-extended-warranty policy. 

Their Web site doesn’t allow any actual shopping – there’s
not one image of a television on it. But when my internet
experience left me wanting an old fashioned shopping
experience, it fit the bill.  If their service on all fronts is up to
par – they certainly can be a rising star. They seem ripe to
expand and to potentially have 3-4 stores within the Twin
Cities market.

www.robertpaultv.com
More Sources:
� twincities.citysearch.com/review/5531613?reviewId=45286481
� www.openlist.com/roseville-mn/electronics-stores/1077-1025/
� local.yahoo.com/info-16955873-robert-paul-tv-roseville?tab=reviews#reviews

2227 University Avenue • Saint Paul, MN 55114 • www.pasterenterprises.com

Dedicated to providing needed goods and 
services to communities since 1946

Call Lisa Store: 
651.646.7901

Robert Paul TV
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The MFRA Advantage

Innovative Value Added
Solutions for the New Economy

14800 28th Avenue North  |  Suite 140  |  Plymouth, Minnesota  55447
(p) 763-476-6010 (f) 763-476-8532  |  www.mfra.com

Engineering  |  Planning  |  Landscape Architecture
Surveying  |  Environmental Services  |  Wetland Services

We are proud to be on your team

MFRA congratulates Duke Realty on their 
September opening of the West End

OFFERING A FULL SUITE OF DEVELOPMENT CONSULTING SERVICES
National Offi ce Locations: Arizona  | Colorado  | Iowa | Kansas | Minnesota | Missouri | Nebraska
Local Offi ce Locations: 6600 France Avenue South, Suite 230 | Edina, MN 55435

GO AHEAD. 
DREAM 

952.941.0477 | www.oaconsulting.com

BIG.


